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Talkwalker and Khoros Release
Social Media Trends 2023 Report

Enabling better customer experiences on social, new forms of digital commerce,
and increased emphasis on communities highlight report's findings

NEW YORK - October 25,2022 - Talkwalker, a leading consumer intelligence and deep listening company, and
Khoros, an award-winning leader in digital-first customer engagement software and services, today released
their annual Social Media Trends 2023 Report. The report follows the announcement of the companies' strategic

partnership to seamlessly deliver deep listening and social media management through a unified experience.

The Social Media Trends 2023 Report, titled From insights to action: how to disrupt a disruptive consumer, highlights

the social media trends that matter most for brands, marketers, and PR professionals to watch in the coming year. The
report leveraged Talkwalker's social listening and Al-enabled analytics capabilities fo uncover the 10 most impactful

social media frends to expectin 2023 and demonstrate how consumers are driving these trends.

The insights behind each trend are further supported with industry-specific social engagement actions marketers
can take from Khoros's Strategic Services team. The report also features input from industry experts such as

Rand Fishkin from SparkToro and Johna Burke from AMEC.
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Key trends identified in this report include:

=  Customer experience will get even more social — 75% of consumers say the pandemic has driven long-term
changes in their behaviors and preferences, including a bigger focus on urgency. Brands must prioritize customer
experience by providing support, information, or solutions as fast as possible. In 2023, expect more brands to
leverage social media as dedicated support channels, enabling a fast, efficient response no matter which platform

consumers use to getin fouch.

=  Social commerce will rise and fall - Large increases in post-pandemic digital growth and rising costs of living
are driving increased demand for affordability. Soon, consumers will be more willing fo explore new shopping
channels such as social. However, some countries are more ready to adopt social commerce than others. Social
commerce in China is estimated o be responsible for around 14.3% of all eCommerce in 2023, compared to just

49%inthe US.

=  Brands will place emphasis on communities rather than personas — 66% of branded communities say that
their community has led fo increased loyalty. Brands will focus on gaining deeper knowledge of their consumer
ecosystems to understand who is driving and sharing brand-focused conversations. Influencers, employee
advocates, and consumers will be engaged within brand communities fo generate authentic connections and

consumer-led content.
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We all know the digital ecosphere has disrupted how marketers engage with consumers,” said David Low,
Talkwalker CMO. “In this new environment, marketers must focus on forging symbiofic relationships through a better
understanding of online conversations and taking quicker action. It's this new understanding that will help brands

create meaningful experiences and become closer to their consumers”

“As marketers, we know the value of data and the importance of listening fo our customers. But, we need to be more
action-orienfed and use those insights more effectively,” said Dillon Nugent, Khoros CMO. “Consumers’ comfort level

for doing things online—shopping, researching, socializing—is not slowing down as the world opens up. They also care
more about their communities—global, local, IRL, and online. Marketers need fo tap into these trends and behaviors
more deeply to personalize customers’ experiences and create more impactful strategies that empower your brand fo

stay connected to customers and grow your presence in the market.”

To read all of the trends brands can expect from social and the actions they should be taking in 2023, download the

Social Media Trends 2023 Report here.
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About Talkwalker

Talkwalker is the #1 consumer intelligence company and is dedicated to helping brands close the gap between brand
and consumer. Recoghized as a Leader in Consumer Intelligence and Social Listening, Talkwalker brings together
market-leading social analytics and Al technology, with unstructured data expertise, and a global team of insights

analysts and data storytellers.

Talkwalker enables brands to puf consumers at the heart of their decision-making, empowering them to embrace
smarter innovation, create more successful campaigns, and provide enhanced customer experiences. With teams

around the world, Talkwalker helps over 2,500 global brands be consumer close, and accelerate their brand growth.

To discover more about Talkwalker, please visit www.talkwalker.com.

About Khoros

Over 2,000 global brands, including one-third of the Fortune 100 companies, leverage the power of Khoros's award-
winning customer engagement platform fo create customers for life. Our innovative enterprise solutions, including over
20 patented technologies, ensure success across digital customer service, messaging, chat, online brand communities,
and social media management. Combined with our industry-leading services, Khoros enables brands to connect with

customers throughout their entire digital journey.

Khoros powers more than 500 million daily digital interactions and leverages Al to turn these interactions info insights
and action. Recognized nationally and locally as one of the Best Places to Work, Khoros has 11 offices globally and Vista

Equity Partners is its lead investor. For more information, visit khoros.com.
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