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Talkwalker reveals
the most loved brands

Uncovering the secrets
businesses need to know to
boost their brand love.

For a faster, stronger, more
profitable return to normality.

= Talkwalker analyzed consumer conversa-
tions from over 1,200 brands, to identify the
50 most loved brands in the world.

»  Withinsights info the frends shaping
pandemic marketing, and the methods
brands are using to tackle those frends.

» Thereportis supported by a series of webi-
nars with global partners including Hootsuite
and HubSpot, fo provide real-world insights
brands can profit from straight away.

New York, June 8,2021 - Talkwalker, the leading
consumer infelligence platform, has released their latest
edition of their Love Brand Story. Continuing the success
of last year's report, the company analyzed over 1200
global brands, to discover the ones that were the most
loved during the pandemic.

By monitoring conversations on social media, news, and
blogs, and by using their proprietary sentiment analysis
and speech analyfics capabilities, Talkwalker identified
the key brand love indicators - the genuine emotional
connections formed between consumers and a brand.

“This year, the report has been led by the pandemic
trends” says Robert Glaesener, Talkwalker CEO. “Yet, de-
spite disruption across all industries and with consumer
buying habits fundamentally transformed, our top 50
brands found ways to not only weather these changes,
but to tfurn them into opportunities. To build stronger
audience connections, implement new distribution
channels, innovate consumer outreach & nurturing,
and ultimately, gain significant market share”

With the most loved brands list dominated by beauty
and fashion brands like Huda Beauty and MAA.C., and
entertainment brands like Universal Music Group and
Fortnite, the list has drastically changed year-on-year.
And demonstrates that almost any brand has the
potential to grow their brand love.

The full report includes:

= The frends that drove consumer habits
during the pandemic, and how the most
loved brands engaged with them.

= 11 methods that brands are using to
generate brand love.

= Actionable steps that markets can use to
help boost their own brand love.

To learn more about how your brand can nurture
brand love and genuine consumer conversations,
with insights from guest speakers from Pinterest,
Eataly, and more, join Love Brand Week starting
on June 14th.

Or download the complete Brand Love Story 2021
here.

About Talkwalker

Talkwalker helps the world's leading brands activate the
voice of the customer in real-fime by making sense of
consumer & customer feedback across all channels. Go-
ing beyond social listening, our Al-powered consumer
infelligence platform connects the dots between what
customers think, say, and do. Enabling customer-cen-
fric companies to drive revenue, increase refention and
reduce costs.

With offices in Luxembourg, New York, San Francisco,
Frankfurt, Singapore, Paris, Tokyo, London, and Milan, we
provide best-in-class service to our 2000+ clients across
the globe. For more information, please visit
www.talkwalker.com.
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